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DIAMOND Marketing Provides Outsourced Marketing Leadership to DC-Area High Tech Firms
Company President Fred Diamond’s Experience at Apple, Compaq, Compuware and Numerous Start-ups Will Help Tech Firms Accelerate Road to Revenue 
VIENNA, VA. December 12, 2001—DIAMOND Marketing, the high-tech marketing consultancy that coined the phrase “marketing that doesn’t lead to revenue reward is a HUGE waste of time and money,” launched this morning.  The firm’s principal, Fred Diamond, has had an illustrious career at companies such as Apple Computer, Compaq, Compuware and numerous pre-IPO start-ups. The start-ups were in the Northern Virginia high-tech corridor where the company will be based.  The firm will offer outsourced senior marketing leaderships to companies that need to accelerate sales growth.

Diamond’s experience in the technology marketplace, particularly in the public sector markets and with numerous technologies including software, hardware, communications, and storage will help start-up and mid-stage companies become more effective by helping them create and implement effective marketing and sales programs.
“Unlike many marketing consultant groups, we’ve had long term success inside the company, as compared to being on the outside looking in,” said Diamond.  “We intimately know how companies make their marketing decisions and how critical sales and executive involvement needs to be.”

Diamond also said that his firm is unique in that although its focus is marketing, everything is does is about sales.  “We’re not about pretty, or green versus red. We’re about putting a strategic marketing program in place, targeted to the most likely buyers, that will help companies grow their revenue,” he said. “At the end of the day, if sales growth is not happening, the marketing effort will be a huge waste of time and money.”
DIAMOND Marketing’s entrance into the market has been well received.

"Fred Diamond is the marketing revolutionary.  He knows the process cold, from product marketing through promotion and customer retention,” said Joe Smith, President, Intelitarget (www.intelitarget.com). “Companies that recognize that their sales programs will only be effective if their marketing strategies are sound will benefit from Fred’s company’s expertise.” Diamond had worked with Intelitarget on numerous occasions while heading up marketing at OneSoft Corporation and Network Storage Solutions.
"Fred gets it.  He not only thinks of the big idea; he knows exactly what to do to ensure the program is implemented on time and within budget" said Tom Young, now at Symantec, (www.symantec.com). Young ran the sales programs at OneSoft while Diamond headed up marketing at OneSoft.

DIAMOND Marketing Core Competencies include the following:

· Public sector (government and education) marketing plan development and implementation 

· Outsourced senior marketing leadership 

· Targeted and segmented marketing 

· Comprehensive and integrated  branding and marketing communications programs

· Strategic product marketing and launch

· International market planning, development, and implementation

· High-energy lead generating programs

· Partner, channel, and teaming

Client companies will realize the below benefits:

· Outsourced marketing leadership saves time and money.

· Faster time to market.

· Comprehensive understanding of public sector markets

· All go-to-market details addressed.

· Senior marketer knows best resources to engage and when.

· Refocus projects as needed.

· Cost-conscious marketing

# # #

About DIAMOND Marketing

DIAMOND Marketing specializes in developing realistic marketing strategies that hasten business development.  President Fred Diamond is highly regarded as an expert at creating the marketing programs companies need to develop and implement to effectively find new prospects in what he calls "the rush to customers." Specific capabilities include building strong marketing plans that identify domestic and international market opportunities, implementing global business development, creating product marketing and integrated sales and marketing plans that enhance corporate revenue growth and profitability, and product and business line positioning and messaging development. DIAMOND Marketing services all technologies and develops and implements cost-effective, highly focused marketing programs for large and small companies. 

DIAMOND Marketing can be reached at www.freddiamond.com or +1 703.628.6910.
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